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ABSTRACT:   

This study aims to develop and validate a questionnaire grounded in the Entrepreneurial Competency Model (ECM) 

to provide a reliable measure of the entrepreneurial competencies of coffee farmers. This study examines the 

entrepreneurial skills of coffee farmers in Bandung Regency who are members of farming cooperatives. A quantitative 

approach was employed to collect data from October to December 2024. Results show exploratory Factor Analysis 

(EFA) was employed to develop the Entrepreneurial Competency Model (ECM) for coffee farmers, identifying five 

core competency factors: Strategic Thinking, Adaptability, Partnerships, Seizing Opportunities, and Innovation. The 

EFA produced 27 manifest variables with strong correlations (KMO = 0.939) and a significant Bartlett’s test, 

accounting for 66.64% of the total variance. Strategic competency emphasizes planning, evaluating, and implementing 

business strategies with a long-term vision. Adaptability reflects openness, flexibility, and networking abilities. 

Partnership competency highlights collaboration with institutions and the consistent achievement of goals. 

Opportunity competency captures the ability to identify and leverage business prospects, while Innovation 

encompasses risk-taking and creative problem-solving. Confirmatory Factor Analysis (CFA) validated the model, 

demonstrating satisfactory reliability (Cronbach’s alpha > 0.7 and Average Variance Extracted [AVE] > 0.5) as well 

as discriminant validity. The Entrepreneurial Competency Model (ECM) for Bandung coffee farmers encompasses 

five key competencies: strategic, adaptability, partnerships, opportunity, and innovation, that collectively enhance 

competitiveness, sustainability, and development. It provides a practical framework to guide decision-making, foster 

innovation, and support long-term growth in smallholder coffee farming. 

 

Keyword:  Entrepreneurship, Competency Model, Coffee Farmers 

 

 

INTRODUCTION 

Agricultural entrepreneurship represents a vital yet complex domain. It is predominantly 

characterized by family-owned enterprises focused on production, and its development is 

influenced by protective policies as well as the open exchange of knowledge (Lans et al., 2014). 

In modern agriculture, farmers function as both producers and entrepreneurs, managing complex 

systems and relationships (FAO, 2024). 

In Bandung Regency, small-scale coffee farmers rely on traditional cultivation practices to 

sustain their livelihoods and preserve local culture. However, they continue to face challenges, 

including low product quality, limited capital, dependence on traditional techniques, lack of 

partnerships, insufficient innovation, and inadequate supporting facilities (Mr. Aleh, 2024). 

Although farmers play a crucial role in the coffee industry, their bargaining power remains weak 

compared to that of middlemen and exporters (Al Mamun, 2019). 
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Coffee farmers have the potential to become drivers of local entrepreneurship, supporting 

the global economy through technology, innovation, and capital mobilization (Nabiswa & Mukwa, 

2017). The success of farming depends on the decisions made by farmers (Al Mamun, 2019). To 

adapt and enhance their competitiveness, farmers need entrepreneurial competencies in 

production, marketing, finance, and partnerships (Nieuwoudt, 2017). 

Entrepreneurial competence encompasses the ability to identify opportunities, build 

relationships, manage risks, develop organizational skills, access information, demonstrate 

commitment, and formulate strategies (Iskandar, 2021). Koçyiğit (Koçyiğit, 2024), entrepreneurial 

competence is a critical factor in achieving entrepreneurial success. According to Aidara (Aidara, 

2021), entrepreneurial competence encompasses knowledge, motivation, attitude, self-image, 

social role, and skills. Lans et al (Lans et al., 2014) categorize entrepreneurial competence into 

three dimensions: analysis, networking, and initiative. 

Entrepreneurial skills are essential for ensuring the sustainability, growth, and success of 

businesses (Egbetade et al., 2024). Entrepreneurial competence comprises both inherent and 

acquired elements, including attitudes, characteristics, self-image, skills, knowledge, and work 

experience (Sakib, 2022). According to Lans (Lans et al., 2014), not all small-scale agricultural 

entrepreneurs possess strong entrepreneurial characteristics, highlighting the need for a contextual 

approach tailored to their specific needs. 

Several studies have highlighted the importance of entrepreneurial competence in 

agricultural contexts, yet contextual adaptation remains limited. Lans et al. (2014) proposed a 

three-dimensional entrepreneurial competence framework—analytical, networking, and 

initiative—which significantly influenced entrepreneurial behavior among small business owners, 

including farmers. However, their model was developed in European settings, overlooking the 

socio-cultural and structural conditions of smallholders in developing countries such as Indonesia. 

Similarly, Sakib et al. (2022) empirically confirmed that entrepreneurial competence enhances 

SME performance in Bangladesh, but their research emphasized general business enterprises, not 

agricultural entrepreneurs facing fluctuating commodity prices and resource constraints. These 

studies collectively underscore that while entrepreneurial competence contributes to performance, 

sectoral and local contextualization is often missing. This study fills that gap by developing and 

validating a localized Entrepreneurial Competency Model (ECM) tailored to coffee farmers in 

Bandung Regency, integrating Lans et al.’s (2014) theoretical dimensions and operationalizing 

them using Man et al.’s (2002) and Aidara et al.’s (2021) refined instruments. 

In this context, the present study aims to develop and validate an Entrepreneurial 

Competency Model (ECM) for coffee farmers in Bandung Regency, adapting the competency 

frameworks proposed by Lans (Lans et al., 2014) and following Nazmus Sakib(Sakib, 2022), the 

study aims to produce a model that is contextual, applicable, and relevant to the social, economic, 

and cultural conditions of rural coffee farmers. In addition, the measurement of farmers’ 

entrepreneurial competence employs an instrument originally developed by Man et al (Man et al., 

2002) and subsequently refined by Khanam (Khanam, 2020) and Aidara (Aidara, 2021) 
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METHOD 

This study focuses on coffee farmers who are members of farming cooperatives in Bandung 

Regency. Data were collected between October and December 2024 (Pamoso, 2025) using a 

quantitative approach. 

Entrepreneurial competencies from Lans (Lans et al., 2014) were adapted to develop 

indicators relevant to coffee farmers in Bandung Regency. These indicators include opportunity 

identification, opportunity utilization, and networking, which involves building relationships with 

stakeholders, understanding the needs of others, and leveraging external ideas to support business 

development. Additional adaptations were made based on the work of Khanam (Khanam, 2020), 

Md. Nazmus Sakib (Sakib, 2022), Yusuf Iskandar (Iskandar, 2021), Lans (Lans et al., 2014), and 

Simone Nieuwoudt (Nieuwoudt, 2017), concerning the domains of entrepreneurial competencies. 

A five-point Likert scale, ranging from 1 (strongly disagree) to 5 (strongly agree), was 

employed to assess the farmers’ ability to demonstrate these indicators. Furthermore, interviews 

with coffee stakeholders in Bandung Regency were conducted to refine the manifest variables and 

adjust the questionnaire (Pamoso, 2025). Validity testing and Cronbach’s alpha were used to 

evaluate the reliability of the scale (Huong, 2024). Thirty coffee farmers participated in this stage, 

resulting in 27 valid and reliable manifest items. 

Data were analyzed using exploratory factor analysis (EFA) and confirmatory factor analysis 

(CFA), both of which require large samples relative to the number of observed variables (Hair et 

al., 2019). The minimum participant-to-item ratio is 10:1 (Stefana et al., 2024). Accordingly, this 

study employed 27 manifest variable items with a minimum sample of 300 coffee farmers, selected 

through purposive sampling. 

 

Phase 1: Development of Entrepreneurial Competency Model (ECM) 

The Entrepreneurial Competency Model (ECM) for coffee farmers in Bandung Regency was 

developed using Exploratory Factor Analysis (EFA), following a literature review and preliminary 

exploration. EFA is a method used to reveal the factor structure within an instrument (Stefana et 

al., 2024). This approach identifies latent factors that explain variation among variables (Huong, 

2024). 

The suitability of the data for factor analysis was evaluated using Bartlett's test of sphericity 

(p ≤ 0.05) and the Kaiser–Meyer–Olkin (KMO) measure of sampling adequacy (KMO ≥ 0.60) 

(Shrestha, 2021). Indicators with an MSA value below 0.50 were considered unsuitable. Factors 

were then extracted using Principal Component Analysis (PCA) with eigenvalues greater than 1 

(Hair et al., 2019). Factor rotation can be either orthogonal or oblique, with Varimax being the 

most commonly used orthogonal rotation method (Akhtar-Danesh, 2017). 

 

Phase 2: Validation of the ECM 

The extracted factor model was tested using confirmatory factor analysis (CFA) with the 

unweighted least squares method and direct oblimin rotation. Model fit was assessed using the 

Incremental Fit Index (IFI) and Comparative Fit Index (CFI) (Liu, 2024). Model adequacy was 
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determined based on indicator scores and considered acceptable if the following thresholds were 

met: NFI, IFI, and TLI ≥ 0.90; RMR ≤ 0.10; RMSEA ≤ 0.08; and GFI, AGFI, and CFI > 0.90 

(Hair et al., 2019). External validity was assessed using the Composite Reliability Index (CRI ≥ 

0.70) and Average Variance Extracted (AVE ≥ 0.50). Discriminant validity was confirmed when 

the square root of a variable’s AVE exceeded its correlations with other variables (Liu, 2024). 

 

RESULTS AND DISCUSSION 

Sample Characteristics 

Most coffee farmers in Bandung Regency are male (70%), aged 36–45 years (32%), and 

have completed junior secondary education (37%). Approximately 75% rely on coffee as their 

primary source of income. The most common landholding size is 1,000–3,000 m² (57.7%), with 

53.7% cultivating institutional land as tenants. The Ateng variety is the most widely grown (42%) 

due to its productivity and adaptability. Most farmers have 21–30 years of farming experience, 

indicating that coffee cultivation is largely inherited across generations. 

 

Phase 1: Development of Entrepreneurial Competency Model (ECM) 

The initial stage of model development using exploratory factor analysis (EFA) produced 27 

variables from 27 highly correlated items for further analysis. Suitability tests confirmed the 

adequacy of the data (KMO = 0.939; Bartlett’s test, p < 0.05; all MSA > 0.5). Based on eigenvalues 

greater than 1, five dominant factors were extracted, explaining 66.637% of the total variance 

(Pamoso, 2025). Using Varimax rotation, variables with loadings greater than 0.50 were 

considered dominant, resulting in five clearly interpretable factors (Table 1). 

 

Factor 1: Strategic 

This factor encompasses marketing strategies, awareness of business strengths and 

weaknesses, opportunity utilization, long-term vision, relationships with private institutions, and 

responsiveness to market trends. 

 

Factor 2: Adaptability 

This factor reflects farmers’ ability to remain open-minded and adaptive, as well as to build 

social networks both digitally and in person. 

 

Factor 3: Partnership 

This factor highlights farmers’ engagement with institutions and their consistency in 

achieving business goals to support the implementation of business ideas. 

 

Factor 4: Opportunity  

This factor emphasizes the importance of planning and the ability to transform opportunities 

into viable enterprises that contribute to coffee development. 
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Factor 5: Innovation  

This factor underscores innovation and farmers’ courage in taking risks, experimenting with 

new approaches, and being receptive to external ideas. 

 

Table 1. Rotated Factor Solution: Underlying Items and Factor Loadings (N = 300) 

Factor Sub-constructs Description 
Factor 

Loading 

Strategic 

X1 
Marketing strategy 

(STRA) 
0.839 

X2 
Awareness of strengths 

(STRA) 
0.816 

X3 
Awareness of weaknesses 

(STRA) 
0.815 

X4 
Opportunity utilization 

(OPP) 
0.778 

X5 
Addressing key coffee 

issues (STRA) 
0.773 

X6 Long-term vision (STRA) 0.76 

X7 
Relationships with private 

institutions (REL) 
0.706 

X8 
Innovation in superior 

seedlings (LEN) 
0.691 

X9 
Understanding market 

trends (LEN) 
0.622 

X10 
Knowledge of cultivation 

innovations (LEN) 
0.619 

X11 
Family role in farming 

(REL) 
0.523 

Adaptability 

X21 
Openness to criticism 

(REL) 
0.717 

X22 Ease of adaptation (REL) 0.68 

X23 
Digital marketing & e-

commerce (STRA) 
0.644 

X24 
Communication approach 

(REL) 
0.636 

X25 
Ability to utilize criticism 

(LEN) 
0.625 

X26 
Networking with local 

coffee farmers (REL) 
0.582 

X27 
Networking with farmers 

from other regions (REL) 
0.579 

Partnership 

X17 
Relationship with 

government (REL) 
0.818 

X18 
Relationship with 

universities (REL) 
0.798 
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Factor Sub-constructs Description 
Factor 

Loading 

X19 
Staying focused on 

business goals (STRA) 
0.738 

X20 
Implementing business 

ideas (OPP) 
0.705 

Opportunity 

X15 Business planning (OPP) 0.8 

X16 
Transforming 

opportunities (OPP) 
0.791 

Innovation 

X12 Risk-taking (INN) 0.817 

X13 
Experimenting with new 

approaches (OPP) 
0.544 

X14 
Openness to others’ ideas 

(REL) 
0.426 

Source: Pamoso (2025) [28] 

 

Phase 2: Validation of the ECM 

Confirmatory Factor Analysis  

The results reveal five main factors in the Entrepreneurial Competency Model: strategic 

thinking, adaptability, partnership skills, initiative, and innovation. All indicators were validated, 

with outer loadings exceeding 0.60 

 

Table 2. Results of Factor Loadings from Cfa (N = 300) 

Factor 
Sub-

constructs 
Description Factor  Loading 

Strategic 

X1 Marketing strategy (STRA) 0.733 

X2 Awareness of strengths (STRA) 0.704 

X3 Awareness of weaknesses (STRA) 0.736 

X4 Opportunity utilisation (OPP) 0.743 

X5 Addressing key coffee issues (STRA) 0.707 

X6 Long-term vision (STRA) 0.757 

X7 Relationships with private institutions (REL) 0.747 

X8 Innovation in superior seedlings (LEN) 0.723 

X9 Understanding market trends (LEN) 0.742 

X10 Knowledge of cultivation innovations (LEN) 0.711 

X11 Family role in farming (REL) 0.703 

Adaptability 

X21 Openness to criticism (REL) 0.804 

X22 Ease of adaptation (REL) 0.789 

X23 Digital marketing & e-commerce (STRA) 0.783 

X24 Communication approach (REL) 0.796 

X25 Ability to utilise criticism (LEN) 0.710 

X26 Networking with local coffee farmers (REL) 0.784 

X27 
Networking with farmers from other regions 

(REL) 
0.771 

Partnership 

X17 Relationship with government (REL) 0.775 

X18 Relationship with universities (REL) 0.863 

X19 Staying focused on business goals (STRA) 0.859 
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Factor 
Sub-

constructs 
Description Factor  Loading 

X20 Implementing business ideas (OPP) 0.725 

Opportunity 
X15 Business planning (OPP) 0.710 

X16 Transforming opportunities (OPP) 0.810 

Innovation 

X12 Risk-taking (INN) 0.750 

X13 Experimenting with new approaches (OPP) 0.825 

X14 Openness to others’ ideas (REL) 0.826 

 

The results of the model goodness-of-fit test are presented in Table 3. 

 

Table 3. Goodness-of-Fit (Gof) Results for the Entrepreneurial Competency Model 

No Eligibility Criteria Cut off Value Test Results Description 

1 Chi Square Expected small 895.81 Marginal Fit 

2 GFI >0,90 0.816 Marginal Fit 

3 RMSEA ≤0,08 0.079 Fit 

4 CFI >0,90 0.866 Marginal Fit 

5 TLI >0,90 0.849 Marginal Fit 

6 PNFI >0,90 0.718 Marginal Fit 

7 AGFI >0,90 0.777 Marginal Fit 

 

Although most indices indicated a marginal fit, the RMSEA met the required criteria, 

suggesting that the model can be considered acceptable. 

 

Reliability of the ECM-SET and External Validity  

Table 4 shows that all constructs are valid and reliable, with AVE > 0.5 and both Cronbach’s 

Alpha and Composite Reliability > 0.7.  

 

Table 4. Results of Reliability and Convergent Validity 

Construct 
Sub-constructs 

AVE 
Cronbach's 

Alpha 

Composite 

Reliability 

Strategic (STRA) STRA1 - STRA11 0.53 0.911 0.925 

Adaptability (ADP) ADP1 - ADP7 0.604 0.891 0.914 

Partnership (PRT) PR1- PR4 0.652 0.82 0.882 

Opportunity (OPP) OPP1 - OPP2 0.87 0.851 0.931 

Innovation (INN) INN1 - INN3 0.678 0.763 0.863 

 

Discriminant Validity 

Table 5 confirms the discriminant validity of the model, as the square root of the Average 

Variance Extracted (AVE) for each variable exceeds its correlations with the other variables. 

 

Table 5. The Results of the Discriminant Validity 

Construct Adaptability  Innovation  Partnership  Opportunity Strategic  

Adaptability  0.777     

Innovation  0.784 0.823    
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Partnership  0.84 0.754 0.807   

Opportunity 0.732 0.709 0.753 0.933  

Strategic  0.819 0.795 0.807 0.742 0.728 

 

The Entrepreneurial Competency Model (ECM) has been shown to be consistent, valid, and 

reliable. It is particularly relevant for coffee farmers, as it accurately reflects real-world conditions 

and addresses the limitations of previous competency models. 

 

 
Figure 1. Visual Framework Of The Entrepreneurial Competency Model (ECM) For Coffee Farmers 

 

This section discusses the findings, limitations, and recommendations for future research. 

Based on a literature review, document analysis, and interviews with coffee farmers, the first 

research question identified five main constructs and 27 sub-constructs: strategic competence, 

adaptability, partnership, opportunity, and innovation. The second research question revealed that 

the constructs within the Entrepreneurial Competency Model operate both independently and 

interdependently, forming an integrated system in the practical context of coffee farming. 
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Strategic Competence 

This competence reflects an entrepreneur’s ability to formulate, evaluate, and implement 

business strategies. In the context of coffee farming, it is demonstrated through continuous 

planning, assessment, and adjustment of strategies. Farmers demonstrate this competence by 

having a clear five-year vision for their business, recognizing their strengths and weaknesses, 

identifying opportunities and the factors that create them, and possessing in-depth insight into key 

issues in coffee farming. These findings align with Md. Nazmus (Sakib, 2022), who states that 

strategic competence enables individuals and organizations to compete and sustain growth in 

dynamic business environments (Iskandar, 2021). 

 

Adaptability Competence 

This competence involves the ability to adapt, remain focused on goals amid change, actively 

seek updated information related to coffee farming, and develop business plans to guide operations 

in a structured and measurable way. An entrepreneur’s ability to adapt is a valuable internal 

resource that is difficult to imitate, thereby creating a competitive advantage. Furthermore, 

organizations must adjust to rapid environmental and technological changes to maintain their 

competitiveness (Rahab, 2016). 

 

Partnership Competence 

This competence involves building trust with various stakeholders through collaboration 

with government agencies, universities, and private extension services, as well as engaging 

experienced family members in coffee farming. According to Md. Nazmus (2022) (Sakib, 2022), 

partnership competence is an entrepreneur’s ability to establish trusted networks and manage 

resources, which is crucial for small businesses to meet their needs, enhance communication, and 

foster collaboration. Lans (Lans et al., 2014) further notes that one aspect of networking 

competence involves establishing inter-organizational partnerships. 

 

Opportunity Competence 

This refers to an entrepreneur’s ability to recognize and exploit opportunities by 

understanding the factors that support or inhibit them and transforming them into viable 

businesses. According to Md. Nazmus (Sakib, 2022), opportunity competence involves the ability 

to identify, develop, and evaluate market opportunities using various methods. Lans further 

explains that it includes analyzing situations, predicting trends, and demonstrating a proactive, 

initiative-driven attitude in discovering new opportunities and managing ongoing business 

operations (Lans et al., 2014). 

 

Innovation Competence 

This competence encompasses farmers’ willingness to take risks, experiment with new 

approaches, and be receptive to feedback, thereby fostering creativity and entrepreneurial courage 

in coffee farming. According to Lans (Lans et al., 2014), the initial stage of entrepreneurship 
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involves idea formulation, opportunity identification, and the development of initial plans, 

reflecting initiative, courage, and readiness to face risks. 

Strategic competence is the primary foundation of coffee farmers’ entrepreneurship, 

supporting planning, management, decision-making, resource utilization, and market adaptation. 

It also provides a basis for the development of other competencies, such as adaptability, 

innovation, and partnership. Figure 1 presents a clear visualization of the model. The conceptual 

ECM model is limited because the data were collected solely from coffee farmers in Bandung 

Regency, focusing only on the entrepreneurial competencies of business actors. The instrument is 

not yet universal, and the analysis does not account for control variables such as gender, land size, 

experience, and education. 

 

CONCLUSION 

The results show that the Entrepreneurial Competency Model (ECM) for coffee farmers in 

Bandung Regency comprises five key competencies—strategic thinking, adaptability, partnership 

development, opportunity recognition, and innovation—that collectively enhance the 

competitiveness and sustainability of coffee enterprises. Strategic thinking guides planning and 

direction; adaptability enables flexible responses to change; partnership development emphasizes 

stakeholder networking; opportunity recognition involves identifying and exploiting business 

opportunities; and innovation reflects risk-taking and breakthroughs. Together, these dimensions 

form a solid foundation for the development of farmer-level coffee enterprises. For future research, 

longitudinal studies could examine how these competencies evolve over time and their direct 

impact on farm performance, as well as explore context-specific training interventions to 

strengthen each dimension. 

 

REFERENCES 

Aidara, S. (2021). Competitive advantages of the relationship between entrepreneurial 

competencies and economic sustainability performance. Sustainability, 13, 864. 

https://doi.org/10.3390/su13020864 

Akhtar-Danesh, N. (2017). A comparison between major factor extraction and factor rotation 

techniques in Q-methodology. Open Journal of Applied Sciences, 7, 147–156. 

https://doi.org/10.4236/ojapps.2017.74013 

Al Mamun, A. (2019). Entrepreneurial knowledge, skills, competencies and performance: A study 

of micro-enterprises in Kelantan, Malaysia. Asia Pacific Journal of Innovation and 

Entrepreneurship, 13(1), 29–48. 

Antonia, M., et al. (2023). The relevance of entrepreneurial competences from a faculty and 

students’ perspective: The role of consensus for the achievement of competences. 

International Journal of Management Education, 21, 100774. 

Bird, B. (2019). Toward a theory of entrepreneurial competency. In Seminal ideas for the next 

twenty-five years of advances. Bingley: Emerald Publishing Limited. 

Egbetade, I. S., Onyeizugbe, C., & Orizu, T. C. (2024). Entrepreneurial skill set and sustainability 



Entrepreneurship Competency Model for Coffee Farmers: Construction and Validation 

 

 
Page 1685 

Asian Journal of Engineering, Social and Health 

 Volume 4, No. 10 Oktober 2025 

of SMEs in Anambra State. UBS Journal of Business and Economic Policy, 2(2), 38–51. 

FAO. (2024). Family farming [Internet]. Food and Agriculture Organization of the United Nations. 

https://www.fao.org/family-farming/detail/en/c/273649/ 

Hair, J. F., Black, W. C., Babin, B. J., Anderson, R. E., & Tatham, R. L. (2019). Multivariate data 

analysis (8th ed.). Cengage Learning. 

Huong, V. T. M. (2024). Factors affecting consumers’ repurchase intention toward skin care 

cosmetics: A cross-sectional study in Vietnam. Heliyon, 10, e32285. 

Idris, M. M. B., & Abu Bakar, S. B. (2020). Perceived usefulness of business coaching on the 

relationship between entrepreneurial competencies and business success. Journal of Asian 

Finance, Economics and Business, 7, 329–338. 

Iskandar, Y. (2021). Entrepreneurial competencies, competitive advantage, and social enterprise 

performance: A literature review. Advances in Economics, Business and Management 

Research, 207. 

Jamie, G., & Oliver, R. (2020). Entrepreneurial competencies: A required skill for business 

performance. European Journal of Business and Innovation Research, 8(3), 50–61. 

https://doi.org/10.37745/ejbir/vol8.no3.pp50-61 

Khanam, T. (2020). A conceptual research model for studying the relationship between 

entrepreneurial competencies and the performances of small and medium size enterprises 

in Bangladesh. Jahangirnagar University Journal of Management Research, 3. 

Koçyiğit, N. (2024). Entrepreneurial competencies in the success of enterprises: A bibliometric 

analysis of the publications in the field. Business & Management Studies: An International 

Journal (BMij), 12(2), 315–328. 

Kornelius, H., Bernarto, I., Widjaja, A. W., & Purwanto, A. (2020). Competitive strategic 

maneuverability: The missing link between strategic planning and firm’s performance. 

International Journal of Advanced Science and Technology, 29, 7413–7422. 

Liu, X. (2024). Construction and validation of a conceptual entrepreneurship competency model 

for politics and law majors. International Journal of Academic Research in Business and 

Social Sciences, 14(3). 

Man, T. W. Y., & Lau, T. (2022). Entrepreneurial competencies. In Entrepreneurship education 

in Africa: A contextual model for competencies and pedagogies in developing countries, 

8(3), 17–30. https://doi.org/10.1108/978-1-83909-702-720221006 

Maritz, A. (2020). Entrepreneurship as the unsung hero during the current COVID-19 economic 

crisis: Australian perspectives. Sustainability, 12, 4612. 

https://doi.org/10.3390/su12114612 

Masakale, A. M. (2021). The influence of entrepreneurial and business factors on SME 

performance. Johannesburg, South Africa. 

Mr. Aleh. (2024). Ketua Koperasi Margamulya Kabupaten Bandung. 

Nabiswa, F., & Mukwa, J. S. (2017). Impact of credit financing on human resource development 

among micro and small enterprises: A case study of Kimilili Sub County, Kenya. Asian 

Journal of Management Sciences and Economics, 4(1), 43–53. 

https://www.fao.org/family-farming/detail/en/c/273649/


Entrepreneurship Competency Model for Coffee Farmers: Construction and Validation 

 

 
Page 1686 

Asian Journal of Engineering, Social and Health 

 Volume 4, No. 10 Oktober 2025 

Nieuwoudt, S. (2017). Entrepreneurial competencies and financial performance of farmers in 

South Africa. South African Journal of Economic and Management Sciences. ISSN: 2222-

3436. 

Pamoso, A. (2025). Designing entrepreneurial competency indicators for coffee farmers in 

Bandung Regency. Journal of Social Science (JOSS), 4(5). 

Park, H. H., & Faerman, S. (2019). Becoming a manager: Learning the importance of emotional 

and social competence in managerial transitions. American Review of Public 

Administration, 49, 98–115. 

Pennetta, S., Anglani, F., & Mathews, S. (2023). Navigating through entrepreneurial skills, 

competencies and capabilities: A systematic literature review and the development of the 

entrepreneurial ability model. Journal of Entrepreneurship in Emerging Economies, 16(4), 

1144–1182. 

Rahab, R. (2016). Effect of core competence on sustainable competitive advantages of Batik 

Banyumas small and medium enterprises. Journal of Comparative International 

Management, 19(1), 19–34. 

Rehman, S. U., Elrehail, H., Nair, K., Bhatti, A., & Taamneh, A. M. (2023). MCS package and 

entrepreneurial competency influence on business performance: The moderating role of 

business strategy. European Journal of Management and Business Economics, 32(1), 1–

23. https://doi.org/10.1108/EJMBE-04-2020-0088 

Robert, V., & Vandenberghe, C. (2021). Commitment to change and turnover: A test of the three-

component model. Travail Humain, 84(1). https://doi.org/10.3917/th.841.0035 

Sakib, M. N. (2022). Entrepreneurial competencies and SMEs’ performance in a developing 

economy. Sustainability, 14, 13643. https://doi.org/10.3390/su142013643 

Shrestha, N. (2021). Factor analysis as a tool for survey analysis. American Journal of Applied 

Mathematics and Statistics, 9, 4–11. https://doi.org/10.12691/ajams-9-1-2 

Stefana, A., et al. (2024). Psychological, psychiatric, and behavioral sciences measurement scales: 

Best practice guidelines for their development and validation. Frontiers in Psychology, 01. 

 

 

 

Copyright holder: 

Aji Pamoso, Lukman Z. Mohammad, Imanuddin Hasbi, Nuslish Jamiat (2025) 

 

 First publication right: 

Asian Journal of Engineering, Social and Health (AJESH) 

 

This article is licensed under: 

 
 

https://creativecommons.org/licenses/by-sa/4.0/

